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eOne Sells Enfield to A&E 
  
eOne has sold U.S. broadcast rights for The Enfield 
Hauntingto A&E. The three-part series dramatizes the 
terrifying and bizarre real events that took place in a regular 
home in Enfield, London in the 1970s.In other eOne news, the 
studio is expanding its relationship with Ilana Frank and her 
production company, ICF Films, extending their partnership 
thought a new three-year overall deal. eOne will serve as the 
studio, deficit financier and distributor on all of Frank's 
projects. 
www.entonegroup.com  

  

Zodiak Rights, Sky Arts Ink Deal 
forOccupied   
  
Zodiak Rights has signed an exclusive deal with Sky Arts for 
U.K. rights to political thriller Occupied, which is produced by 
Zodiak's scripted production arms Yellow Bird and GTV. The 
series premiered on TV2 Norway this past Sunday. In other 
Zodiak news, the company has also closed a DVD deal with 
digital and DVD publisher Dazzler Media for U.K. rights for the 
series. 
www.zodiakrights.com 

  

Studio 100 Media Presents Arthur and 
The Minimoys 

Munich-based Studio 100 Media is the exclusive distributor of 
new CGI animation Arthur and the Minimoys - The Series. 
Based on Luc Besson's children's book of the same name, the 
series is targeted at 5-to-9 year olds and follows the adventures 
of an average boy who falls into a world of magic, fantasy and 
action. 
www.studio100media.com 

  



  
 

Breakthrough Introduces TV 
MovieBruno & Boots 
  
Breakthrough Entertainment is presenting Bruno & Boots: Go 
Jump in the Pool. The scripted kids comedy is based on the 
MacDonald Hall book series by Gordon Korman and follows 
two troublemakers in a prestigious school for boys. 
www.breakthroughentertainment.com  

  

Sony Adapting Roseanne for Russia 
  
Sony Pictures Television has secured a pilot order from CTC 
for a Russian adaptation of Roseanne called Katya. This is the 
first adaptation of the comedy, which focused on a working 
class family and their trials and tribulations. In other SPT 
news, the company has sold original drama series The 
Player  to 105 territories, including Western and Central and 
Eastern Europe, Latin America and Asia-Pacific.  
  SPT recently also announced several appointments within its 
international distribution teams: Mike Wald, evp, 
International Distribution, will return from London to Los 
Angeles to oversee the international distribution and strategic 
management of SPE feature films and TV series and head up 
SPT's distribution across Asia-Pacific; Angel Orengo, evp, 
international distribution EMEA, will now be based in London 
to lead the SPT's EMEA team; and Alexander Marin, evp, 
international distribution Latin America and the Caribbean, 
will now also oversee Canada. 
www.sonypicturestelevision.com  

  

NBCUni International Sells Top Chefto 
Italy 
  
NBCUni International Formats sold unscripted format Top 
Chef to Discovery Italia's free to air Deejay Channel; the Italian 
version is to be produced and broadcast in 2016. The series, 
which pits chefs against each other, first aired in the U.S. on 
Bravo in 2006 and is now in its 13th season. In other NBCUni 
news, NBCUniversal International Studios has partnered with 
Canada's Quebecor Content for the co-development of new 
factual entertainment and studio-based formats.  
www.nbcuniversal.com  

  



Curtis "50 Cent" Jackson Signs Deal 
with Starz   
  
Starz has signed Curtis "50 Cents" Jackson and G Unit Film & 
TV to an exclusive deal to develop new projects for the network 
and continue as executive producer of Power. Production on 
the third season of the NY-based drama series began last 
month at Steiner Studios in Brooklyn. 
www.starz.com   

  

Sonar Buys Nine Two-Hour Movies  
  
Sonar Entertainment has added nine new two-hour movies to 
its catalog, to air on U.S. cable networks. The new titles, which 
come in addition to the seven two-hour movies the company 
acquired earlier this year, include Charming 
Christmas,Christmas Confessions, Family For 
Christmas, Hello It's Me,The Hollow, Lead With Your Heart, 
The Reckoning, Sealed with a Kiss, The Unauthorized Full 
House Story. 
www.sonarent.com 

  

GRB Sells BBQ Pitmasters to Seven 
Net   
  
L.A.-based GRB Entertainment has licensed popular cooking 
competition series BBQ Pitmasters to Seven Network 
Australia. The series follows the best BBQ chefs as they 
compete for cash and prizes in barbecue cooking challenges. 
For them, barbecue isn't a hobby, it's a passion. 
www.grbtv.com  

  

TV1 Portugal Debuts Santa Barbara  

On September 28 TV1 network in Portugal debuted the latest 
adaption of Telemundo's La Patrona, titled Santa Barbara. 
The series, which ranked among the top five primetime shows, 
tells the story of Gabriela, a young miner who returns to her 
enemies to make them pay for the injustices she had to suffer. 
www.telemundointernacional.tv 



  
 

 
   

 
 
	  


